
If (Rebranded)

If you can keep your trade when all about you
Say that fashion's moving away from you,
If you can trust yourself when shopper's doubt you
And make allowances for their doubting too,
If you can move and not be boxed by product
If being lied about then deal in lies,
Or being deconstructed then deconstruct,
Ensuring it looks good, and O, so wise…

If you can dream and turn your dreams to profit,
If you can think outside the box again,
If you can convince the folk in your office,
And everyone in the public domain,
If you can bear to hear the lies you've spoken
Believed and turned into a lifestyle choice,
Or watch your ethos become a blank slogan,
And stoop, and recreate its worn-out voice…

If you can strip away at all the excess
And break yourself down to a five-word phrase,
And turn your mission statement into success
By convincing a journalist at Dazed,
If you can turn spreadsheets to posterity,
Make Powerpoint serve you after you're gone,
And make your ego look like sincerity
Get your name mentioned on Radio One…

If you can talk with illusion of virtue
Live in a penthouse and still say you're "street".
Be something that poor and rich can buy into,
Be something they wear, live in and eat
If you can fill the unforgiving minute
With ninety seconds of distance run
Yours is the market, and all the cash in it
And, which is more, you'll be a brand, my son!

Luke Wright

"I love these dark, 
subversive, thrilling, 

transgressional poems.
Sometimes you need a

poem to show you
what you were seeing
but not noticing. It's a

brilliant collection."
-George Monbiot

An open letter to enclosure.

The sun rises and falls,
Things live and die,
Carbon and water cycle,
Without names, sponsors or owners.

A rose, bought and sold, still smells as sweet,
A nightingale, bought and sold, still sings full throated,
A man, bought and sold, is a man for all that.
Time, without minutes and seconds, still flows.

They are not social constructs.
Ecology is not a social construct.
Freedom is not a social construct.
Life is not a social construct.
They are names for processes and states
That pre-date society,
And will predate it.

It may seem to you that I am lazy.
Maybe I am learning to think glacially,
Like grit beneath a mile of ice
That collected, collectively
Grinds mountain to moraine.

It may seem to you that I am small.
Maybe I am learning to thinking virally,
A tiny fragment of life
Breathed in with vital air
That prospers unseen at its host’s expense.

It may seem to you that I am a failure.
Maybe I don't think like you,
With names, sponsors and owners,
But with blue sky, out of the box.

Spencer Cooke

As a part of our ten year anniversary celebrations, Corporate Watch is pleased to announce the release of its
new Poetry Book.  ‘This Poem  Is Sponsored By...’ brings together over 60 radical anti-corporate poets from
around the world.   As poetry is an accessible medium, we hope to take you through Corporate Watch’s over-
arching analysis of why corporations are destructive, how they have power, how they use it and how we can
resist their dominance.   These  are from our poetry book, which is available for purchase from 
www.corporatewatch.org.

THIS POEM IS 
SPONSORED BY
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CORPORATE WATCH

HISTORY
Having started researching Corporate Watch's history for the Ten Year Anniversary edition
of the newsletter it quickly became apparent that we have missed the anniversary by over a
year and a half, the first CW publication having been published in May 1995. So here is a
brief history of eleven, and a bit, years of Corporate Watch.

CW 1.0
The idea of Corporate

Watch grew out of the anti-
roads direct action movement
of the early to mid 1990s. The
same handful of companies
kept turning up over and over
again (Tarmac, Costain,
Balfour Beatty) and people
began to realise that there was
a need to understand who
these companies were, how
they operated and where their
weak points were.  Armed with
a little bit of information,
protest tactics began to evolve,
rather than just occupying a
threatened piece of land and
waiting for the construction
companies to come and trash
it, protesters started to take the

campaign to the road builder's doorstep
and occupy their offices.  

Corporate Watch's short lived first incar-
nation published DBFO (see page 6 for
more details) from a borrowed desk in the
East Oxford Community Centre.

CW 2.0
After a break of more than a year (hence
the confusion about when to start the CW
history) the second coming of Corporate
Watch was unleashed onto an unsuspect-
ing world.  Fresh from the aftermath of the
Newbury Bypass campaign, Corporate
Watch was back and this time it was a bi-
monthly magazine.  More importantly it
was equipped with an analysis that corpo-
rations did more than just build roads.  As
well as articles on road building and con-
struction companies, issue one had arti-
cles on McDonalds and the McLibel case,
British Aerospace (now BAe Systems),
BNFL, RTZ (now Rio Tinto group), and
shareholder actions as well as a DIY

guide to researching cor-
porations. Corporate
Watch magazine ran to
12 issues between 1996
and 2000, expanding
from 24 photocopied
pages to 44 printed
pages.  Issues covered 

"A companies research group is needed to
assess the viability of Tarmac and its sub-

contractors for targeting purposes, to point
out facets of company law that can be used
against contractors through the courts (eg
is there a case for reporting Tarmac  to the
monopolies commission?), to discover the
home  addresses of management through
companies house for use later in demon-
strations, and to expose internal scandal
about companies involved in the destruc-

tion of the Down that can be used in
publicity against them" 

Was this the inspiration for Corporate Watch? From
an old anti-roads publication A New Strategy for

Twyford (Anon, 1993, P11)
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pcovered included a range of topics
including corporations and the media,
housing developments and planning, cli-
mate change, genetic engineering, the oil
industry, globalisation, water privitisation,
New Labour and Big Business, casualisa-
tion and corporate psychology.  Alongside
the magazine Corporate Watch also start-
ed to produce more detailed briefings on
individual corporations and industry areas
focusing particularly on the oil and GM
crops industries.

Corporate Watch has had an online pres-
ence since early 1997, first piggy-backing
on One World
online's website
and then on its
own www.corpo-
ratewatch.org in
1998.  In 1999 CW
launched the GM-
Info website, an
interactive map of
the UK GM crops
industry, field trials
and all.

STRUCTURAL
ADJUSTMENTS

As well churning
out quality corpo-
rate critical
research and pub-
l i c a t i o n s
Corporate Watch
2.0 went through
several important
changes.  It
moved office twice
first in 1997 to a
cramped window-
less cellar in cen-
tral Oxford and
then in 1998 to our
current building on
Cherwell Street
(now managed by the Ethical Property
Company).  Corporate Watch became a
workers' cooperative in 1999, putting
ideas of non-hierarchical organisation,
horizontal structures and consensus deci-
sion making into practice. Perhaps most

importantly for the organisation's long-
term survival it started to attract funding,
first securing rent for the office and print-
ing costs, and then moving towards sub-
sistence wages for all staff. 

Corporate Watch 3.0
A complete change of staff between
2000/2001 and no one really fancying tak-
ing on a 44 page regular magazine saw a
change of direction at Corporate Watch.
What re-emerged was a slimmed down
but more regular newsletter instead of the
magazine and much more emphasis on

the website, email news updates, and
stand alone projects.  The newsletter has
now run to 34 copies since 2001 and is
still going strong. The Babylonian Times
column, a regular feature of Corporate
Watch since the first magazine, was

upgraded to its own blog in 2006
(www.corporatewatch.wordpress.com).

A major change to the website was the
development of corporate profiles,
detailed profiles of key companies in the
arms, biotechnology, chemicals, food,
construction, pharmaceutical, oil and gas,
privitised services and public relations
industries.  Projects have included ongo-
ing work on the influence of corporations
on food and farming, corporations and the
G8 2005, more work on the GM crops
industry, nanotechnology, the peat indus-
try, ID cards as well as analytical work on

the struc-
ture and
nature of
c o r p o r a -
tions.

Corporate
Watch is
now a well-
established
o rgan i sa -
tion, but our
allegiances
r e m a i n
firmly with
the grass-
r o o t s
activist net-
w o r k s
which we
s p r a n g
from. While
our appeal
h a s
b e c o m e
more main-
stream, our
a n a l y s i s
h a s
r e m a i n e d
consistently
radical and
or readers

count on us not to pull our punches.
Everything we produce is informed by our
critique of corporate power and a passion
for empowering people with the informa-
tion they need to take action.

A CAUSE OF SOME CONFUSION

Way back in the mists of time, before everyone used the
internet and email, around the same time as Corporate
Watch 2.0 was getting off the ground in Oxford, another
group of activists in San Francisco were having similar ideas
and established a project also known as Corporate Watch.
CorpWatch, as the US Corporate Watch is now known, is an
excellent campaign resource, entirely independent of
Corporate Watch (UK) and is well worth seeing.  They can
be found at: www.corpwatch.org They must be ten as well,
so happy anniversary to them too.
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Corporate Watch’s Greatest Hits is a sampling of our best
efforts over the past 10 years.  Read, enjoy, order copies that
we still have in print (marked by a *) from our online shop.

DBFO (Destro!, Burn! Fell! Obliterate!) (1995)
The first stirrings of Corporate Watch and the only publication of Corporate Watch 1.0 . Written almost
single handedly, the DBFO booklet uncovered the companies, lobby groups and government depart-
ments behind the Design Build Finance & Operate road schemes of the mid 1990s.

Issue One of Corporate Watch Magazine (1996)
Issue One, published in September 1996, marked the point when
the Corporate Watch project, after more than a year's break, began
to consolidate and became more than a one off publication, and a
much talked about 'good idea'.   Corporate Watch 2.0 emerged as a
highly organized plan to over throw corporate tyranny with an
unfunded, photocopied and hand stapled magazine produced in
people's bedrooms and from a desk in the corner of someone
else's office. 2 libel threats, 3 offices, 3 websites, 10 years, 12 mag-
azines, over 20 Corporate Watchers, over 30 briefings, 34 newslet-
ters later, we are still here.

GM Crops campaign (1996-2004) 
through to Bayer CropScience eventually abandoning their plans to grow GM crops in the UK,
Corporate Watch provided information and analysis on the GM industry to campaigners and activists.
Corporate Watch's work on GM crops included magazine and newsletter articles, over 20 briefings
and corporate profiles, a website listing the locations of all the GM test sites and corporate infrastruc-
ture in the UK, and a family tree poster of the biotech industry.

Corporate Watcher's Address Book (1997)
Pulling the tigers tail to see what would happen, the Corporate Watcher's Address
Book attempted to break down the all powerful, monolithic entity of the corporation
by saying  'The Earth is not dying, it is being killed' and publishing the names and
addresses of the directors of some of the companies that are doing it.  Apparently
it upset the Institute of Directors somewhat.

The Corporate Watch DIY Guide (1997 and updated in 2002)*
Demystifying what Corporate Watch does, and trying to stem the endless stream of phone calls ask-
ing for information on this company or that. The DIY guide was an accessible guide to anti-corporate
research showing that digging the dirt on corporations isn't a mysterious dark art, but can be as sim-
ple as flicking through your local Yellow Pages.  The guide included tips on how to structure research,
not get lost in libraries or sidetracked on the internet and why always noting down your references is
important. 

Squaring Up to the Square Mile (1999)
An activist's guide book and map to the City of London and the how
the finance sector works.  A collaboration with London Reclaim the
Streets in the build up to the J18 Carnival Against Capitalism.  When
on June 18th 1999 London's financial district was transformed into a
carnival/riot for the day, interrupting trading and causing millions of
pounds of damage and questioning the divine right of capital to run
the world, Corporate Watch was fingered as one of the event's
organizers, leading to Corporate Watchers being hounded by the
right wing press.

Surburban Nuclear Scandal (1999 and continuing)
Corporate Watch has had a long-term involvement with the case of Reading resident Raymond Fox.
Ray's life was wrecked when he was poisoned by chemical and radioactive pollution apparently ema-
nating from the site of a former Shell petrochemicals depot at the end of his garden. In spite of a
wealth of documentary and scientific evidence for his claims there has been no serious investigation
by the authorities.  Corporate Watch has been almost alone in investigating the case and has
encountered a deep reluctance to discuss the matter, both in the UK and in the European
Commission whose supposed investigation has been little more than a charade.

CW investigations unearthed details of Shell's intimate involvement with the nuclear industry in Britain
and internationally from the 1950s to the early 1980s, and have presented a strong case that nuclear
materials were present at the depot and may have been released in an accident in 1988, contaminat-
ing the area. We hope that Fox's current case in the High Court brings the whole murky story out into
the public arena.

What's Wrong With Supermarkets? (2002)*
Corporate Watch's best-seller, shifting over 7000 paper copies since 2002 and
helping shape the debate about supermarkets.  It exposes the immense
power that supermarkets wield over the way we grow, buy and eat food, and
how they  shape our environment, health and even the way we interact social-
ly.  What's Wrong With Supermarkets helped campaigners get to grips with
the reality of supermarket domination and why we must all start looking for
alternatives.

Degrees of Capture (2003)
Nearly 5 years in the writing but worth it in the end.  Corporate Watch (in conjunction with Platform
and the New Economics Foundation) uncovered the extent to which the oil industry's greasy tenta-
cles have captured UK higher education.  Degrees of Capture showed how by sponsoring institutes,
donating to university departments, skewing research agendas and siphoning off the best minds, the
oil industry uses academia for its own ends.

Corporate Law and Structures (2004)*
Can corporations ever be a force for good in the world?  'Not as they are currently structured!'  says
Corporate Watch.  A no-punches-pulled analysis of why company law is killing the planet by ensuring
that corporations are money-making machines for shareholders at the expense of everything and
everyone else.  The report shows how the law provides companies with protection originally intended
for human beings whilst at the same time freeing them from the liabilities faced by individuals.  It con-
cludes that single minded and legally sheltered corporations are able to prey on society and the plan-
et while fostering an ideology that paints them as ethically-concerned citizens. 

Iraq Project (2006)*
Corporate Watch research on the front page of a national paper shocker!
(A front page splash in The Independent, March 2006).  Corporate Watch
uncovered how, since 2003, UK corporations have helped carve-up post-
Saddam Iraq to the tune of over £1.1bn worth of contracts, from the US
and UK reconstruction budgets, and from the Iraqi ministries.

CSR (Companies Spouting Rubbish) (2006)*
Corporate Watch's latest heavy weight report on why, no matter how much
we might  love to believe otherwise, Corporate Social Responsibility is a
contradiction in terms. Whilst other organisations have critcised companies
for not delivering on their CSR promises to be socially responsible,
Corporate Watch's report pulls the whole mythology apart, exposing the way
CSR helps companies to: dupe the public; avoid regulation; disarm critics;
bolster their reputations; cosy up to governments; gain access to interna-
tional summits; exploit developing country markets; and continue their war
on the climate. Already one CSR worker has contacted us to say that they
quit their job after reading the report!Already one CSR worker has contact-
ed us to say they quit their job after reading the report!
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DODGIEST SUBSIDIARY AWARD
WINNER:Rio Tinto Group's subsidiary:
Freeport McMoRan Copper & Gold
SECTOR: Mining, Extraction 

Depicted in the 80s as the 'ugly face of
multinational capitalism', Rio Tinto is one
of the three largest mining companies in
the world.  Its subsidiary Freeport man-
ages the largest copper, gold and silver
mine on earth: the Grasberg mine in West
Papua (formerly Irlan Jaya).

The Grasberg mine is associated with
decades of serious social and environ-
mental impacts.  It has been reported that
Freeport is protected by corrupt politics
and that the Indonesian militia, who guard
the mine, have been accused of killing
indigenous people.  Freeport freely admit
they paid for armed security; during 2002,
the company paid $5.6 million to the
armed forces.  It has been suggested that
the relationship between the militia and
the company has led to gross human
rights violations.  

Rio Tinto is culpable for contributing to the
environmental devastation, displacement
and killing of indigenous people.  In 1996,
Multinational Monitor placed Freeport in
the ten worst corporations of the year; it's
important that ten years later the ongoing
atrocities in West Papua are not forgotten.

SOCIALLY RESPONSIBLE ARMS 
TRADER AWARD
WINNER: BAe Systems
SECTOR: Arms manufacture, arms
dealing and death

BAe Systems is the largest European
defence company.  It has  come under fire
(no pun intended) over the years for
numerous controversial arms deals.  BAe
seem happy to supply arms to any side in
a conflict.  This includes sending subma-
chine guns to Turkey (a country with a
less-than-glowing human rights record).
More dodgy deals also include the notori-
ous Hawk jet sales to Indonesia in 1996
linked to the repression of East Timor (this
arms deal was brokered by the then
Conservative government and then
upheld by the current Labour administra-
tion).  Recently, the company has been at
the centre of a corruption scandal in the
UK over whether the company bribed
Saudi officials during the Al Yamamah
deals of the 1980s.
However, to clean up their image the com-

pany have immersed themselves in
Corporate Social Responsibility.  CSR
highlights include: designing environmen-
tal posters launched in primary schools
across Scotland; sponsorship of Wilvale
under-16s football team; funds for cash-
strapped university students; and
£100,000 to Age Concern's Winter
Warmth Fund.  As for their environmental
credentials, over the next few years BAe
are proposing that their next generation of
munitions will be strictly green guns 'n'
ammo (poisonous lead bullets, and other
'dangerous compounds' in vehicles and
weapons systems are to be withdrawn on
environmental health grounds). But it's
probably true to say that getting caught in
eco-friendly cross-fire doesn't feature on
anyone's top ten list of ethical ways to die.

Although the company's CSR credentials
may not discriminate against anyone on
the grounds of age and gender, this does
not stop BAe being an indiscriminate arms
dealer.

‘BEYOND PROPAGANDA’ AWARD
WINNER: BP
SECTOR: Alternative Energy...honest...
oh, and Oil and Gas too.

It's hard to judge which is the worst oil
company since all of them make vast prof-
its from the destruction of the ecosystems.
But BP is by some distance the canniest.

BP know that worry about climate change
is bad for their business. Their answer is
to convince the public that they care, and
that they have the solution.   First they
plonk solar panels on the roof of 200 filling
stations and proclaim that 'we can fill you
up by sunshine'.

Then comes a wind farm... then a hydro-
gen plant ...But what about the oil and gas
production which represents 96.5% of
their business? What about death squads
in Colombia, corruption and pollution in
Alaska, human rights abuse in the
Caspian, and collaboration with perpetra-
tors of genocide in West Papua? 

BP's latest greenwash crusade is
Targetneutral, 'helping drivers to help the
environment' by paying £20 to offset their
year's driving related carbon emissions.
The clear message is that with BP you
can keep driving guilt free. 

GLOW IN THE DARK LIFETIME
ACHIEVEMENT AWARD
WINNER: BNFL

SECTOR: Nuclear

Formerly British Nuclear Fuels, BNFL has
operated the UK's nuclear fuel production
and reprocessing facilities since 1971.
Since then it has accrued an extraordinary
record of complacency, incompetence
and dishonesty, whilst dealing with the
most lethal substances on earth.

Incidents attributable to BNFL and/or its
subsidiary British Nuclear Group (BNG)
include: 
·-2005 - a leak of 20 tonnes of uranium
and 160kg of plutonium inside the THORP
reprocessing plant at Sellafield. The leak
had gone unnoticed for eight months and
the plant is still out of action.
-Misplaced plutonium. (3.2kg in 2005,
30kg in 2004 and 19kg in 2003), but don't
worry, it's just down to internal auditing
errors: it's not actually missing...hmm

During its fifty year history BNFL's
Sellafield complex has released at least
as much radioactivity into the surrounding
environment as was released in the
Chernobyl disaster.  Mike Townsley of
Greenpeace International said, 'Sellafield
is a slow- motion Chernobyl, an accident
played out over the last four decades'. 

THE SEEDY BUSINESS AWARD
WINNER: Monsanto
SECTOR: Agriculture
Monsanto's crime is not only to have foist-
ed GM on an unwilling world, but also its
desire to  completely reshape the future of
agriculture and take control of the global
food chain.  

Despite concerted opposition to GM
crops, Monsanto is still well on the way to
covering many parts of the world with GM
and is taking increasing control of the key
agricultural sectors in which it operates.
Twenty years ago the seed and chemical
sectors had 20 or so players, but now
each of these sectors has only around five
big players. Monsanto is the world's
largest GM seed company and second
largest conventional seed company with
Monsanto's Roundup being the world's
best selling herbicide. 

In the process of reaching this position,
Monsanto has become a caricature of the
evil corporation from the deadly exfoliant
Agent Orange to the known carcinogen
Bovine Somatotrophin (BST).  Its actions
include: the threat to seed saving farmers
around the world with Terminator
Technology, and a set of bully boy tactics
from intimidating farmers by setting pri-
vate detectives to spy on them, trying to
silence GM activists with costly legal pro-
ceedings and threatening to sue journal-
ists and printers for libel.

10 The Financial Times
Seriously.  Read the right way the
financial papers are an essential
resource for those opposing corpo-
rate power.  In these publications
the corporate elite write for each
other, express their real aims and
offer a clear picture of the power
politics and hunt for profits that
underlies the day's events.
Details  At www.ft.com you can read
today's edition of the FT for free -
save web pages you find useful
before they disappear into the
archive, or check it out at your local
library.

9 UKWatch
Modelled on ZNet (see below), this
website aims to collect together the
best in UK political writing.  It is
much smaller than its American role
model, but well worth regular atten-
tion.
Details  See www.ukwatch.net

8 Multinational Monitor 
The granddaddy of all corporate
watchers, the MM has been hunting
down the polluters and abusers of
the corporate world since 1981. 
Details  See their Dirt Diggers
Digest via http://www.corp-

research.org/dirt_diggers_index.ht

m

7 SpinWatch
A collective of UK-based activists
and academics dedicated to busting
government and corporate attempts
at 'image management'.  A valuable
weapon against the PR industry
Details  Go to http://spinwatch.org to
see the archive of articles and sign
up for the email updates.

6 ZNet
A massive collection of US radical
writing, updated regularly.  Drawn
from Z Magazine, the ZNet project
brings together the works of writers
such as Noam Chomsky and the
late Edward Said.  There are also
other subject-based resources for
activists, plus a collection of blogs

from regularly featured writers.
Details: see www.zmag.org

5 Media Lens
The media corporations, whatever
their political allegiance, or the opin-
ions of their readers, are all based
on the corporate system, dependent
on advertisers for the majority of
their income.  Hence, despite all
attempts at journalistic impartiality,
the media present a fundamentally
pro-corporate image.  Correcting for
some of this is UK-based Media
Lens, whose editors issue alerts
when they sight particularly egre-
gious media distortions.
Details  Go to www.medialens.org to
sign up for the alerts and see past
articles.

4 SourceWatch
SourceWatch is an encyclopedia of
information from the US-based
Centre for Media and Democracy.
SourceWatch is focussed on public
relations and propaganda.  It holds
thousands of profiles, including of
companies, government organisa-
tions, QUANGOS, shadowy front
groups and think-tanks.  The site is
set up as a 'wiki', which means that,
in theory, anyone can write and/or
edit a profile while a single editor
exercises quality control. 
Details: go to
www.sourcewatch.org, search for
the company profile you are inter-
ested in.  If it's not there, write your
own!

3 SchNEWS
The UK activist scene of the 1990s,
based in ecological direct action,
illegal raves and squats produced
many free news sheets, of which the
greatest and most successful is
SchNEWS of Brighton, publishing
stories touching on both local and
global issues.  Reaching thousands
of readers via the Internet, it first
emerged through that former tech-
nological breakthrough - the photo-
copier.  SchNEWS originals are
posted around the country, for peo-

ple to copy and hand out them-
selves.  Since 1994 this A4 news
sheet is still coming out on Friday
every week... except during the fes-
tival period of course.
Details  See the latest issue, and the
full archive, at www.schnews.org.uk

2 Corp Watch (US)
Based in California, Corp Watch set
up the same week that we did, for
the same reasons, but with no other
connection to us.  They have a fine
range of company profiles, covering
US corporations, especially in the
military-industrial complex and con-
nected to profiteering from the 'War
on Terror'.  The work that Corp
Watch has done on corporations'
involvement in Iraq trail blazed the
way for our own work in the same
area.  We still get phone calls
intended for them...
Details: see their full range of work
at www.corpwatch.org

1 Indymedia
More than just one publication,
Indymedia is a global phenomenon.
During the late 1990s many activists
were increasingly fed up at having
their actions misrepresented in the
mainstream media.  In 1999, net-
works of tech-savvy activists set up
website portals for participants in
grassroots movements to talk direct-
ly to each other, especially to cover
that year's Carnival Against
Capitalism (London) and anti-WTO
protests (Seattle).  Nowadays there
are IMC (Independent Media
Centre) sites in many countries.
Indymedia is our number one publi-
cation because it is more than just a
source of information for resisting
corporate power, it is a model for a
non-corporate system of media
based on grassroots control.
Details:  Go to the global hub at
www.indymedia.org for a digest of
global content, or
www.indymedia.org.uk for news
related to these islands.

Ten Years and Our Top Ten of Publications Opposing Corporate Power 
in the UK and the US, compiled by Loukas Christodolou
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1312 letters to the editor

send your letters to:
the editor  

mail@corporatewatch.org  
16b cherwell st. oxford ox4 1bg

Hello to all at Corporate Watch,

I'd just like to make a suggestion to one of the letters sent in by Linda Milo about Bertolli olive oil ('Mama Mia'). Unfortunately I
do not know much about the ethical standards of Bertolli Oil.  However, there is a fwomen's co-op specialising in Fairtrade in
Palestine who specialise in the production of olive oil and have a range of related products that they export to the UK, and
maybe she could consider switching to buying their product.  Their website is here: www.sindyanna.com 

Not only will her money not be supporting a greedy corporation, but she will be supporting people through difficult times by pur-
chasing an excellent product of high quality. There are a few distributors in the UK. 

All the best,
Vanessa Seeyave (via email)

Thanks Vanessa, but to be fair to other small companies involved in distributing Fairtrade Palestinian olive oil there's
also UK-based Zaytoun cooperative (www.zaytoun.org) and Californian company Holy Land Olive Oil (www.palestine-
oliveoil.org)

OILY BUSINESS

COAL MINING IN
COLOMBIA
Dear Corporate Watch,

Thanks for the last issue on mining and extrac-
tion (PRECIOUS THINGS). I didn't know if your
readers were aware of the current mining proj-
ect in Columbia?

The Cerrejón coal company are involved in a
project that is currently responsible for the dis-
placement of indigenous people, the destruction
of the local environment and basically for mak-
ing the land inhospitable.

There are Colombian grassroots groups and
international solidarity campaigns trying to raise
awareness of this project.  See the Colombian
Solidarity Campaign and Mining and
Communities websites for more information:
www.colombiasolidarity.org.uk/ and 
www.minesandcommunities.org

Andrew Pickles, Lancaster

Cheers for the info, also Cerrejón Coal
Company are 33.3% owned by the world's
largest mining company BhPBilliton, and
also part-owned by mining giant
AngloAmerican and Swiss company Xstrata



Babylonian Times
Babylon hath been a golden cup in the Lord’s hand, 

that made all of the earth drunken: the nations have drunken 
of her wine; therefore the nations are mad. Jeremiah 51:7

DON'T CALL US!

'Consumer finance company GE Capital is outsourc-
ing call centre work to countries where workers will
earn as little as £115 a month.  Under the new plan,
around 2.5 million customers making an enquiry on
their Debenhams, Top Shop, Dorothy Perkins or
Burton storecard could be speaking to an operator
based in India (Fusion Magazine, Dec 2000 - house
mag of finance union UNIFI).

So, while the government continues to demonise
'economic migrants', companies employ them any-
way, but only if they stay at home where the British
minimum wage doesn't apply.  It gets worse.  In
February the Daily Mail reported that Indian call cen-
tre staff had been asked to 'change their names so
customers can pronounce them easier.'  Actually, why
bother with a name - surely a number would suffice?
By the way, if you're having difficulty with the name of
the director of GE Capital here's some advice - it's
two syllables, prounounced 'wan-kuh'.

Issue 2, March/April 2001

VANILLA AND GERM FLAVOUR, PLEASE

'Ice cream will taste smoother with the addition of a
natural antifreeze discovered by Unilever.  The com-
pany's researchers found the antifreeze in bacterium
Marinomonas protea, which lives in Antartic lakes.
They shredded and centrifugued the remains to
obtain a protein dubbed marinomonin.  Unilever is
now looking to mass produce the protein.' New
Scientist
Mmm yummy!  Just like mummy used to make.  Or
do I mean Lord Haskins.  Anyway - what's a few
Antartic lakes when there's fat western coach potato
bellies to fill.

Issue 5, September/October 2001

CHOCS AWAY

According to scientists the world's chocolate supplies
are under serious threat.  Scientists from the US
Department of Agriculture have announced a mission to
save chocolate for the world.  Coincidentally these are
the same scientists who work for the Alternate Crops and
Systems Laboratory.  Yes you've guessed it - they're
touting GM chocolate.  Apparently intensive farming has
made the crop more vulnerable.  Hidebound primitivists
might claim this as a cause for a return to traditional
methods, but those bright boys and girls at the US
Department of Agriculture have seen the light and know
that the answer to problems caused by technology is, of
course, more technology.  What could possibly go
wrong?

Issue 3, May/June 2001

the best of
babylonian times1996-2006

BURN IN SELL

Another example of life being stranger than fiction.
Billboard graphic, (spotted by adrants.com)

Issue 28, Feb/March 2006, editor: Loukas

CYBER STALIN

Bill Gates hit out in a recent interview at those who use
the internet to get free films, songs and games as 'mod-
ern-day sort of communists who want to get rid of the
incentive for musicians and moviemakers and software
makers.'  Corporate Watch reporters were unable to
find any downloaders to reply to this accusation, as
they were all to busy burning bootlegged Red Army
marching songs.  'Communism' is often used by US
businessmen as a handy label for anything they think
limits their ability to make profits.  Microsoft itself hardly
promotes a 'free' market in software, and, stale Cold
War rhetoric aside, Bill might do worse than to take a
look at the original Communist Manifesto, in which Marx
and Engels noted that 'What the bourgeoisie, therefore,
produces above all, is its own gravedigger.'  Is Gates'
real worry that his own computer revolution has likewise
created an international class that no longer needs
him?

Issue 22, February/March 2005


